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The overall goal of the campaign (WP1) was two-fold: first of all, to make as many people as 
possible aware of the Researchers’ Night and its objectives, and secondly, to attract as many 
people as possible (public at large) to take part in the activities organised on 26 September 
2014. The specific objective of awareness raising was to direct the attention of the public 
towards the work of geoscientists by highlighting the different exciting segments of their job 
and also daily life. This the campaign focused on volcanoes and their link to science & 
research, and it targeted all age groups of inhabitants of the region, as well as Spanish-
speaking residents, from youngsters to the members of the older generation, regardless their 
scientific background. 
 
The main messages conveyed during the awareness raising campaign were the following: 
 

• Researchers, geologists and volcanologists are amongst us (e.g. often having the 
same hobbies as others); 

• They are everyday people who are having an extraordinary job; 
• Their work can be exciting and fascinating and include a series of different elements; 
• Research is an amazing career choice; 
• Research (in general) and geosciences-related research (in particular) is part of every 

day’s realities, affecting our daily life; 
• The work of volcanologists and geologist scientists plays an important role in Society; 
• Europe has an open society where researchers and the public interact. 

 
The event was also expected to contribute to the better understanding of geoscientific 
topics, including the surrounding world of volcanoes, as it was meant to provide first-hand 
information, among others, about volcanoes and potential volcanic risks. 
 
When it comes to research and European cooperation, the Canary Islands, as an outermost 
region, are considered as a distant place. The structure of the event with seven venues, each 
situated on a different island, however, provided a very good geographical coverage in 
reaching the population of the region. The town of Fuencaliente in La Palma, La Frontera in 
El Hierro and Hermigua in La Gomera are relatively small locations on three, to a certain 
extent, rural islands (all located in the county of Santa Cruz de Tenerife). Yaiza in Lanzarote 
and Pajara in Fuerteventura are medium-sized towns located in a different county (Las 
Palmas de Gran Canaria), all while Puerto de La Cruz, in Tenerife and Ingenio on the island 
of Gran Canaria are representing busy urban milieus.  
 
The wider targeted audience of the third edition of Volcanoes’ Night was geographically 
dispersed as follows (in order of importance): 
 

1. Inhabitants and Spanish-speaking foreign residents of the seven Canary Islands. 
People of all ages, apart from their scientific background; ‘Culture-seekers’, young 
people and families with kids, the ‘mobile’ generation of La Palma, Tenerife, El Hierro, 
Lanzarote, and for the first time, La Gomera, Gran Canaria and Fuerteventura. 

2. Mainland Spain (principally on an informative level): citizens with particular interest 
towards the topic (followers of INVOLCAN’s Facebook page etc.); 

3. Spanish speaking society of the world (on an informative level): people with 
particular interest towards the topic (followers of INVOLCAN’s Facebook page etc.). 

 
In order to reach these target groups, a series of different communications means (both 
online and offline) were mobilised and used (see in details below). In an attempt to reach 
the widest potential audience as possible during awareness raising, the Internet was used to 
a large extent as a communicational medium. Furthermore, additional effort was made, and 
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numerous unique channels were used to reach the local younger generations (primary and 
secondary & high school students and families with kids). 
 
As the basis of all online (and also following offline) activities, the already well-known 
domain of www.nochedevolcanes.es was used. After the project started, the website of 2013 
was archived and then a new outlook (using the existing design) was developed tailored to 
the needs of the current project (8 venues, online questionnaire etc.). The content of the 
site was continuously updated throughout the summer months, in line with the development 
of the event and the specific agendas. This interface also served as the main, official 
information platform of the project towards the wider research community, the other 
Spanish and European events of the same kind and, and at a later stage, for the visitors of 
the event. The project website of 2014 was structured as follows: 
 
The Intro page (Inicio) indicated the date of the event and the venue locations, a short 
history about the project and the logo of the Commission and the organizers. In the right 
side of the main page a common logo of Spanish Researchers’ Night 
(http://www.lanochedelosinvestigadores.es/), the icons of social media (Facebook, Youtube 
and Twitter) and place for video footages were incorporated. Under the submenus of the 
main page one could get more information about the event (What is it?; When & Where?; 
could reach the website/information of the previous editions, and, via direct links, the other 
Researchers’’ Night homepages organised in the Spanish mainland).  
 
Information about the different venue locations, and, at a later stage, the detailed individual 
sub-event agendas with concrete timetables were uploaded in a separate menu 
(Programme). The profile (a short bio note, scientific interest and a photo) of participating 
scientists were also listed in a different menu. In addition, an information package (and, at a 
later stage, the results) of pre-event Competitions, event Questionnaires, and a registration 
place for Volcano Tours and a Multimedia section (for pictures and videos taken during the 
event) were also positioned in a separate menu.  
 
 

 
 

A screenshot of the Researchers’’ menu, introducing one of the participating scientists, Samara Dionis. 
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Information, banner/or link leading to the project website, among others, was indicated (as 
starting from the beginning of July) on the following web pages (hosts, co-organisers, 
contributing research facilities, local collaborators etc.): 
 
Municipality of Fuencaliente: www.fuencalientedelapalma.es 
Municipality of Puerto de la Cruz: http://www.puertodelacruz.es 
Municipality of La Frontera: http://www.aytofrontera.org 
Municipality of Yaiza: www.yaiza.es 
Municipality of Hermigua: www.hermigua.org 
Municipality of Ingenio: www.ingenio.es 
Municipality of Pájara: www.pajara.es 
Municipality of Almagro: www.almagro.es  
Cabildo de Lanzarote: www.cabildodelanzarote.com 
Cabildo de La Palma: www.cabildodelapalma.es/ 
Cabildo de Fuerteventura: www.cabildofuer.es 
The Government of Tenerife: www.tenerife.es 
Canary Islands Government: http://www.gobiernodecanarias.org 
ITER:http://www.iter.es/ 
University of La Laguna: www.ull.es 
University of Las Palmas de Gran Canaria (ULPGC): www.ulpgc.es 
Spanish Institute of Oceanography (IEO): www.ieo.es 
Canarian Agency for Research, Innovation & Information Society: 
http://agencia.itccanarias.org/es/ 
Canary Association of Volcanology (ACANVOL): www.acanvol.org 
Actualidad Volcanológica de Canarias (AVCAN): www.avcan.org 
Parque Científico y Tecnológico de Tenerife; www.pcct.es 
Sodepal: www.sodepal.es 
Cielos-LaPalma: www.cielos-lapalma.es 
Teneguía Wineries: www.bodegasteneguia.com 
Astronomía Lanzarote www.astronomialanzarote.com 
Consulta Europa: www.consulta-europa.com 
and on the websites of the the Spanish RN sites: 
www.madrimasd.org/lanochedelosinvestigadores 
http://lanochedelosinvestigadores.esciencia.es/ 
https://lanochedelosinvestigadores.fundaciondescubre.es/ 
http://spin.udg.edu/rn13/ 

 

 
 

Project banners indicated on the webpages of Ingenio and Pajara municipalities 

 
As the time progressed towards the Night, further communication methods were used and 
the rate of awareness raising efforts accelerated.  
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Similarly to past years, the event was advertised on the existing Facebook pages of co-
organising partners. 
 
Regular notices with reference to the project website were made available on the following 
Facebook pages:  
 
INVOLCAN (more than 18 000 likes from all over the world): 
 
 

          
 

Examples of INVOLCAN Facebook appearance. 

 
ACANVOL (approx. 2000 likes ): 
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The Facebook profile of INVOLCAN published up to 22 news related to “La Noche de los 
Volcanes”, reaching more than 70 000 people and being shared more than 1 000 times.  
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Online magazines 
 
Furthermore, starting from the end of July, the event with reference to the project website 
was announced in several online regional and local free time and culture magazines, so as 
well in the digital press, namely: 
 
http://canariascultura.com 
www.lovecanarias.com 
www.canariasactual.com 
www.larevistadelapalma.com 
www.d-ocasion.net 
www.tenerife.com 
www.todotenerife.es 
www.gomeratoday.com 
www.miciudadreal.es 
www.eldigitaldecanarias.net 
lalagunaahora.com 
www.elapuron.com 
www.ideal.es 
www.lanzadigital.com 
www.gomeranoticias.com 
www.gomeratoday.com 
http://gomeraverde.es 
www.pulpolanzarote.com 
www.elhierrodigital.es 
www.cuatro.com 
http://elhierrobimbache.com 

www.laverdad.es 
www.europapress.es 
https://desarrollorurallanzarote.wordpress.
com 
http://agoralanzarote.com 
www.eltime.es 
https://queveryhacerenlapalma.wordpress.
com 
http://www2.rtvc.es 
www.fuerteventuradiario.com 
www.telecinco.es 
www.genteradio.net 
www.elcorreo.com 
www.laprovincia.es 
www.canarias7.es 
www.abc.es 
www.diariodeavisos.com 
http://eldia.es 
www.eldiario.es 
www.laopinion.es 

 
A few screenshot examples: 
 

 
www.gomeratoday.com 
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www.todotenerife.es 

 

 
www.lovecanarias.com 

 

 
Project banner on elapuron.com (La Palma) 
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Offline magazines 
 
Additionally, in La Palma, short notices of the event were announced in local printed 
magazines throughout the summer starting from late July. This included: 

• a short information published in Spanish and German in Disfruta! (N11, 3-2014). This 
issue of the quarterly magazine were distributed in 20 000 copies throughout the 
summer months (until the end of September); 

• short Spanish & German notices in D’Ocasión, La Palma starting from the beginning 
of August. This magazine is available free of charge, issued in every two weeks 
(online and printed format as well) in 15 000 copies and spread all over the busiest 
spots of each municipality. 

 

 
 

Disfruta! La revista de La Palma N11, 3-2014 (page 9) 
 

 
 

D’ocasión La Palma (17-2014, page 5). 
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Personal promotion & direct invitation made by scientists trough “Window to the 
Atlantic” events 
 
The project was shortly introduced to the attendees of these regional educational events, 
and participants were then personally invited to participate at Volcanoes’ Night 2014. 
Altogether, during the awareness period of the project (in between the very beginning of 
May until the end of September) 9 events were held as follows: 
 

• 12-13 May – Aguimes and Ingenio, Gran Canaria; 
• 27-29 May – Galdar, Gran Canaria; 
• 30 May – Santiago del Teide, Tenerife; 
• 16-18 June – Hermigua, La Gomera; 
• 30 June – 2 July – Tazacorte, La Palma; 
• 1-3 July – Puntagorda, La Palma; 
• 15-17 July – Brena Baja, La Palma; 
• 2-4 September – El Pinar, El Hierro. 

 
Distribution of posters, leaflets and the detailed agendas 
 
Adjusting to local advertising traditions, and in an attempt to reach the “people of the 
streets” – including the older generation and those, who are not attached to Internet – high 
emphasis was put on the distribution of posters and leaflets (as this is a very typical way of 
promoting local fiestas and events on the islands). The following efforts were made in this 
regard: 
 
As a first step, individual posters (first in digital versions, later in higher resolution formats 
suitable for printing) were created highlighting the date, location, the main programme 
elements  and the name of the event (besides Spanish, in German, in English and in French). 
These files, starting from the middle of June, were sent to all local event hosts, to co-
organising bodies (e.g. Cabildos, the governing bodies of the islands) and to the participating 
research institutions and associations (University of La Laguna, University of Las Palmas de 
Gran Canaria, AVCAN – Volcanology Association of the Canary Islands, IEO – Spanish 
Institute of Oceanography etc. As a next big step in this regard, starting from the last week 
of August, posters in paper version and leaflets (with project and programme introduction in 
English, in German and in French) were distributed using the same, above mentioned 
channels for their further local distribution at public places such as libraries, cultural centres, 
schools, billboards of municipalities and markets, bars, restaurants, shops, gas stations etc. 
Additionally, in the last week of August, all mayors of the 88 municipalities of the Canary 
Islands were sent a personal invitation letter to the event (inviting the inhabitants of the 
municipalities to the night and calling the town halls for cooperation e.g. by providing bus 
service etc.) plus an A3 size event poster. Schools (primary & secondary) were contacted 
during the course of the first week of September, when digital posters together with the call 
texts for drawing and writing competitions were emailed to 1200 education centres.  
 
A week/10 days prior to the night, effort was made to distribute flyers in touristic areas 
situated in the vicinity of the venues in Tenerife, La Palma, Lanzarote and Fuerteventura 
(such as Los Cancajos, Puerto Naos, Hotel Marquesa, Metropol and Botanico, hotels in Playa 
Blanca and Morro Jable) as well as in bars, restaurants, and hand to hand to the people in 
Puerto de la Cruz and in Los Llanos (La Palma). In total 675 posters and 16000 flyers were 
printed. 
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As to crown all these efforts, during the last days prior to the night, the distribution of 
detailed agendas took place at various public places such as municipalities, local government 
and tourism offices and private businesses in each site. Altogether 14 500 detailed agenda 
were printed. 
 
Furthermore, 2 weeks prior to the night, large (4 meters width) banners (in total 10) were 
displayed above roads leading to/in the centre of the venue towns, as a welcome message 
for locals and tourists. These guaranteed that hundreds and thousands of persons walking or 
driving by got aware of the upcoming celebration. 
 
The distribution of posters, leaflets and the detailed agendas of the night was continuously 
carried out until the last moment (the day of the event) with growing intensity. (Samples of 
these promotional materials are available in the Annex.) 
 

 
 

Road banners displayed in La Gomera and Fuerteventura. 
 

 
 

Poster in display (La Palma) 

 
Radio 
 

Weekly announcements of the project and the upcoming event took place starting from June 
until the end of September on the radio programme Planeta Vivo Radio on the Spanish 
National Public Radio (broadcasted on Sundays at 12:10, on Radio 5 for the Canary Islands, 
plus on Mondays at GMT 03:00 for abroad listeners). In addition, three total editions of 50 
minutes each (N°301, N°302 and N°303) were dedicated to the event, introducing the 
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programme, interviewing invited speakers etc. This educational programme, besides the 
Canary Islands and mainland Spain, is followed-up by Spanish-speaking communities from 
the whole world, including the U.S and South America (309 000 listeners). All archive records 
can be downloaded in an MP3 format at: http://www.planetavivoradio.es/programas.htm. 
 

In addition to this, during the last two weeks of September, series of ads and LIVE radio 
interviews taken with organisers as well as with participating scientists (approximately 35) 
were broadcasted through different regional and local public radio channels. Some examples:  
 

• Interview with Maria Asensio – 22/09/2014 on Radio 10 Ingenio, Gran Canaria; 
• Interview with Adrienn Cseko and Pedro Hernandez – 23/09/2014 on Cadena SER, La 

Palma; 
• Interview with Germán Padilla – 24/09/2014 on Onda 0 and on Cadena COPE, 

Lanzarote; 
• Interview with Germán Padilla – 26/09/2014 on Cadena ECCA, La Gomera; 
• Interview with Juan Carlos Sanchez – 25/09/2014 on Radio Faro, Gran Canaria; 
• Interview with Oscar Valeron & Lucie Milcent – 26/09/2014 on Radio 10 Ingenio, 

Gran Canaria; 
• Interview (post-event) with Samara Dionis – 27/09/2014 on Radio Televisión Canaria 

(RTVC). 
 

 
 

Interview with project organisers (Pedro Hernandez  from INVOLCAN in the middle) at Cadena SER, La Palma, 
23rd of September. 

 
Press Conferences and connected press releases 
 
As a round off all the above mentioned dissemination efforts, press conferences were 
organised in La Palma, Tenerife, El Hierro and in Ciudad Real. These were lead by local hosts 
(town mayors supported by a representative of the governing bodies of the islands), and 
were facilitated by one member of the project scientific team (e.g. Nemesio M. Perez, Pedro 
Hernandez, Samara Dionis etc.). Altogether, 5 press conferences were held. As a start, a 
joint Press Conference was held in La Palma (23rd of August, 2014) in which both the project 
coordinator and the president of Cabildo de La Palma (the island government) were present. 
This served as an initial opening to the project and the upcoming night, during which, the 
importance of Researcher’s Night was emphasised and the event date as well as the 8 event 
locations of 2014 were introduced. 
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Afterwards, specific press conferences were held just a few days prior to the night. Dates 
were as follows: 
 
19th of September 2014 – Puerto de La Cruz, Tenerife; 
23rd of September 2014 – Santa Cruz de La Palma, La Palma; 
23rd of September 2014 – La Frontera, El Hierro; 
26 th of September 2014 – Calatrava, Ciudad Real. 
 

 
 

The first, joint press conference for the night was held in La Palma on the 23rd of August 2014. 
 

 
 

Press conference in Calatrava, Ciudad Real , 26th of September. 

 
As a direct result of these press conferences, a series of press releases were created and 
published in numerous local, regional (all Canary Islands, so as well in Ciudad Real) daily 
newspapers (online and offline as well) regularly followed by thousands of local people. 
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Among others: 
 

• El Día (220 000 copies): www.eldia.es 
• Diario de Avisos (97 000 copies): www.diariodeavisos.com 
• Canarias 7 (151 000 copies): www.canarias7.es 
• El Apuron: www.elapuron.com 
• La Provincia (171 000 copies): www.laprovincia.es 
• La Opinion: www.laopinion.es 
• And the national magazines of ABC: www.abc.es 

 

 
www.laopinion.es 
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These press meetings were also recorded and broadcasted by local TV channels.  
 
Event follow-up on TV 
 
TV Report at Informativos Telecinco (1 509 000 spectators) – 27/09/2014, 
http://www.telecinco.es/informativos/sociedad/Canarias-celebra-noche-
volcanes_2_1866930060.html 
TV Report at Televisión Canaria – 27/09/2014, http://www.abc.es/videos-
espana/20140927/canarias-celebra-noche-volcanes-3809766046001.html 
TV report at TELEPLANETA – 04/10/2014 (8 minutes long) - 
http://www.rtve.es/alacarta/videos/teleplaneta/teleplaneta-04-10-14/2790615/ 
 
 
As part of the “last-minute” awareness raising activities at local level, a loudspeaker car 
announced the detailed programme during the last three days ahead of the event in the 
towns of Fuencaliente, La Frontera, Hermigua and Ingenio. 
 
During the dissemination campaign, special extra efforts were made to inform and attract 
the younger generation (school students ages of 8-14, as well as families with kids of the 
same ages). In order to encourage their participation, during the last week of August all 
educational centres of the targeted islands were sent an invitation letter & A3 size event 
poster for display (a printed copy by regular post).  
 
The detailed evaluation of the impact of awareness raising, including website and Facebook 
statistics, are available in D3. 
 
 


