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The overall goal of the awareness campaign (WP1) was two-fold:  
o First of all, to make as many people as possible aware of Researchers’ Night and its 

objectives; 
o And secondly, to attract as many people as possible (public at large) to take part in 

the activities organised on 25 September 2015; 
 

The specific objective of awareness-raising was to direct the attention of the public towards 
the work of geoscientists by highlighting the different exciting segments of their job and 
also daily life. The campaign consequently focused on volcanoes and their link to science & 
research, and targeted all age groups of inhabitants of the region, as well as Spanish-
speaking residents, from youngsters to the members of the older generation, regardless 
their scientific background. 
 
The main messages conveyed during the awareness raising campaign were the following: 
 
o Researchers, geologists and volcanologists are amongst us (e.g. often having the same 

hobbies as others); 
o They are everyday people but have an extraordinary job; 
o Their work is  exciting and fascinating and include a series of different elements; 
o Research is an amazing career choice; 
o Research, more closely geology is everywhere around us, including the citizens’ daily 

life; 
o The work of volcanologists and geologist scientists plays an important role in Society, 

especially on the Canary Islands; 
o Europe cares for its researchers. 
 
Moreover, especially in the Canary Islands, the event was also anticipated to contribute to 
the better understanding of geoscientific topics, including the surrounding world of 
volcanoes, as it provided first-hand information, among others, about local volcanoes and 
potential volcanic risks. 
 
The event in 2015, besides the seven venues each situated on a different island, providing 
a good geographical coverage in reaching the population of the region, also reached the 
Spanish mainland. Volcanoes' Night in 2015, were organised in 12 distinctive sites in total, 
namely the seven Canary islands plus four towns in Ciudad Real province and in Olot 
(Girona). More precisely the venues were as follows:  
o In the Canary islands: town of Fuencaliente in La Palma (for the fourth time), La 

Frontera in El Hierro,  Yaiza in Lanzarote,  Puerto de La Cruz in Tenerife (for the third 
time), Hermigua in La Gomera, Pajara in Fuerteventura, Ingenio on the island of Gran 
Canaria Almargo; 

o Ciudad Real (for the second time), Argamasilla, Piedrabuena, Valverde in Ciudad Real 
province; 

o And Olot in Girona for the very first time. As in most of the locations, the night had been 
repeatedly organised at the same venue, the awareness level of the local population 
altered from site to site. Consequently awareness raising methods means and local 
schedules had to be tailored to specific local needs accordingly.  

 
The wider targeted audience of the fourth edition of Volcanoes’ Night was geographically 
dispersed as follows (in order of importance): 



 3 

 
1. Inhabitants and Spanish-speaking foreign residents of the seven Canary Islands and 

population of the five mainland sites and their vicinity. People of all ages, apart 
from their scientific background, including teenagers and families with kids;  

2. Other parts of mainland Spain (principally on an informative level): citizens with 
particular interest towards the topic (followers of INVOLCAN’s Facebook page etc.); 

3. Spanish-speaking society of the world (on an informative level): people with 
particular interest towards the topic (followers of INVOLCAN’s Facebook page etc.). 

 
In an attempt to reach the widest potential audience as possible during awareness-raising, 
the Internet was used to a large extent. Furthermore, additional efforts were made, and 
numerous unique channels (including direct contact to schools) were used to reach and 
involve in some ways the younger generations (primary and secondary & high school 
students and families with kids). 
 
As a base of all online (and also following offline) activities, the already well-known domain 
of www.nochedevolcanes.es was used. During early spring of 2015, the website of 2014 
was archived (available at http://2014.lanochedelosvolcanes.iter.es/ and following the same 
template and outlook1 the webpage was adapted to the needs of the new event (12 
venues, online questionnaires, contests etc.). Then, the content of the site was continuously 
updated throughout the summer months, in line with the development of the specific 
agendas. The webpage, besides being the main mean providing information for potential 
visitors of the event, also served as an official information platform of the project towards 
the wider research community, the other Spanish and European events of the same kind. 
The project website of 2015 was structured as follows: 
 
The Intro page (Inicio) indicated the very basics: the date of the event, list of the venues, 
the logo of the European Commission and the organizers. In the right side of the main page 
the 'cooperative' logo of Spanish Researchers’ Night 
(http://www.lanochedelosinvestigadores.es/), the icons of social media (Facebook, YouTube 
and Twitter) and place for video footages were incorporated. As part of the header, next to 
the main menus, a search tool (a magnifying glass icon) made it easier to look for 
information. As a submenu of the main page one could reach more information about the 
event (What is it?; When & Where?; could reach the website/information of the previous 
editions, and, via direct links, the homepages of the other Researchers’ Nights organised in 
the Spanish mainland) as well as the contact form.  
 
More comprehensive information about each location, and, at a later stage, the detailed 
event agendas indicating schedule, were uploaded under a separate menu 
(Programa/Programme). The profile (a short bio note, scientific interest and a photo) of 
participating scientists were also listed in a different menu (Investigadores). In addition, an 
information package (and, at a later stage, the results) of pre-event 
Competitions/Concursos, event Questionnaires/Encuestas, and a registration place for 
Volcano Tours and a distinctive section for the press Prensa (with project material: banners, 
posters, press releases, related news, project presentation, photos of the event etc.) were 
also positioned in a separate menu.  
 

                                                 
1 The project logo design developed for the first project in 2012. 

http://www.nochedevolcanes.es/
http://2014.lanochedelosvolcanes.iter.es/
http://www.lanochedelosinvestigadores.es/
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During the awareness campaign, the project website constantly served as a reference point 
and thus was always referred to in all promotional actions. As a result, during the "core" 
period of 1 May - 30 September 2015, 9.793 unique visitors looked at the webpage, and 
people opened 32.368 pages. Over 90 % of the visits were realised from Spain, though the 
site also attracted visitors from other European states, so as well from different countries 
of South-America and the U.S, for a total number of 89 countries. 
 

 
 

A screenshot of the "Researchers/Investigadores’’ menu, introducing one of the participating 
scientists, Pedro Hernandez. 

 
Information (+ or banner/poster) with link leading to the project website, among others, was 
indicated (as starting from the beginning of June) on the following web pages (in total 27 
collaborators: local hosts, co-organisers, contributing research facilities, associations and 
other entities etc.): 
 
Municipality of Fuencaliente: www.fuencalientedelapalma.es; 
Municipality of Puerto de la Cruz: http://www.puertodelacruz.es; 
Municipality of La Frontera: http://www.aytofrontera.org; 
Municipality of Yaiza: www.yaiza.es; 
Municipality of Hermigua: www.hermigua.org; 
Municipality of Ingenio: www.ingenio.es; 
Municipality of Pájara: www.pajara.es; 
Municipality of Almagro: www.almagro.es; 
Municipality of Ciudad Real: www.ciudadreal.es; 
Municipality of Almagro: www.almagro.es; 
Municipality of Argamasilla: www.argamasilladecalatrava.es; 
Municipality of Piedrabuena: www.piedrabuena.es; 

http://www.fuencalientedelapalma.es/
http://www.puertodelacruz.es/
http://www.aytofrontera.org/
http://www.yaiza.es/
http://www.hermigua.org/
http://www.ingenio.es/
http://www.pajara.es/
http://www.almagro.es/
http://www.ciudadreal.es/
http://www.almagro.es/
http://www.argamasilladecalatrava.es/
http://www.piedrabuena.es/


 5 

Cabildo de La Palma: www.cabildodelapalma.es; 
Canary Islands Government: http://www.gobiernodecanarias.org; 
Ciencia en Canarias: www.cienciacanaria.es; 
CIT Puerto de la Cruz: www.citpuerto.com; 
Turismo de Tenerife: www.webtenerife.com; 
Agencia Canaria de Investigación: aciisi.itccanarias.org; 
Canary Association of Volcanology (ACANVOL): www.acanvol.org; 
Actualidad Volcanológica de Canarias (AVCAN): www.avcan.org; 
Parque Científico y Tecnológico de Tenerife; www.pcct.es; 
Sodepal: www.sodepal.es; 
Cielos-LaPalma: www.cielos-lapalma.es; 
Astronomía Lanzarote www.astronomialanzarote.com; 
and on the websites of the other Spanish RN sites: 
www.madrimasd.org/lanochedelosinvestigadores; 
http://lanochedelosinvestigadores.esciencia.es/; 
https://lanochedelosinvestigadores.fundaciondescubre.es/; 
http://spin.udg.edu/rn13/. 
 
 

 
 

 
Examples of project news (banner and poster) indicated on 
http://www.cienciacanaria.eshttp://yaiza.es/noche-de-los-volcanes-2015 

 
 

 

http://www.cabildodelapalma.es/
http://www.gobiernodecanarias.org/
http://www.cienciacanaria.es/
../../../../../../../AppData/Local/AppData/Roaming/Microsoft/Word/www.citpuerto.com
../../../../../../../AppData/Local/AppData/Roaming/Microsoft/Word/www.webtenerife.com
../../../../../../../AppData/Local/AppData/Roaming/Microsoft/Word/aciisi.itccanarias.org
http://www.acanvol.org/
http://www.avcan.org/
http://www.pcct.es/
http://www.sodepal.es/
http://www.cielos-lapalma.es/
http://www.astronomialanzarote.com/
http://www.madrimasd.org/lanochedelosinvestigadores
http://lanochedelosinvestigadores.esciencia.es/
https://lanochedelosinvestigadores.fundaciondescubre.es/
http://spin.udg.edu/rn13/
http://www.cienciacanaria.es/
http://www.cienciacanaria.es/
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Project banner at http://www.aytofrontera.org/  
 
As the time progressed towards the Night further communication methods were used and 
awareness-raising efforts were intensified. Similarly to past years, the event was 
advertised via posts on the existing Facebook pages of co-organising partners, while 
project-related news was shared by local collaborators. As a result, news on the projects 
created over 50.000 interactions, received 1.418 likes and 51 tweets.  In addition, 58.300 
search results were realised in Google for: “la+noche+de+los+volcanes”. A few examples: 
 

 
 

Examples of Facebook appearance (Lanzarote & Gran Canaria) 
 

 
 

Volcanoes’ Night – Gastronomy Route: Fuencaliente, La Palma 
 

http://www.aytofrontera.org/
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Examples of Facebook appearance (INVOLCAN, Tenerife). 

   
 

Examples of Facebook appearance (Sodepal, La Palma) 
 

Online magazines 
 
Furthermore, starting from the end of July, the event was announced with reference to the 
project website in various online (regional and local) free time magazines & blogs as well 
as in digital press, namely: 
 
www.triangulodigital.es; 
http://ocio.laopinion.es; 
www.lavanguardia.com; 

www.fuerteventuradigital.net; 
http://labrujulaocioycultura.com; 
www.puertodelacruzxperience.com; 

http://www.triangulodigital.es/
http://ocio.laopinion.es/
http://www.lavanguardia.com/
http://www.fuerteventuradigital.net/
http://labrujulaocioycultura.com/
http://www.puertodelacruzxperience.com/


 8 

www.webtenerife.com; 
www.eltime.es; 
www.larevistadelapalma.com; 
http://ociolanzarote.com; 
www.holaislascanarias.com; 
www.elapuron.com; 
www.lanzadigital.com; 
www.gomeraactualidad.com; 
www.latribunadeciudadreal.es; 
http://voydebelingo.com; 
http://www.lacomarcadepuertollano.com; 
http://masfuerte.eu/blog; 
http://www.lavinca.org; 
http://elcrisoldeciudadreal.es; 
www.lovecanarias.com; 

http://senderointernacionalapalaches.org; 
www.gomeratoday.com; 
http://noticiasciudadreal.com; 
www.miciudadreal.es; 
www.d-ocasion.net; 
http://almagronoticias.com; 
www.forumdrago.com; 
www.eldigitalcastillalamancha.es; 
http://www.elhierrodigital.es; 
www.grancanariajoven.es; 
www.alsolajero.com; 
www.rtvc.es; 
http://mipueblofuerteventura.es; 
www.elmundo.es; 

 
 
As a result, around 100 notices and articles were published in local and regional (Canarias 
& Ciudad Real) online magazines and (including web portals of offline media). 
 
A few screenshot examples: 
 

 
http://ocio.laopinion.es/agenda/noticias/nws-447930-puerto-cruz-rinde-noche-volcanes.html 

 

http://www.webtenerife.com/
http://www.eltime.es/
http://www.larevistadelapalma.com/
http://ociolanzarote.com/
http://www.holaislascanarias.com/
http://www.elapuron.com/
http://www.lanzadigital.com/
http://www.gomeraactualidad.com/
http://www.latribunadeciudadreal.es/
http://voydebelingo.com/
http://www.lacomarcadepuertollano.com/
http://masfuerte.eu/blog
http://www.lavinca.org/
http://elcrisoldeciudadreal.es/
http://www.lovecanarias.com/
http://senderointernacionalapalaches.org/
http://www.gomeratoday.com/
http://noticiasciudadreal.com/
http://www.miciudadreal.es/
http://www.d-ocasion.net/
http://almagronoticias.com/
http://www.forumdrago.com/
http://www.eldigitalcastillalamancha.es/
http://www.elhierrodigital.es/
http://www.grancanariajoven.es/
http://www.alsolajero.com/
http://www.rtvc.es/
http://mipueblofuerteventura.es/
http://www.elmundo.es/
http://ocio.laopinion.es/agenda/noticias/nws-447930-puerto-cruz-rinde-noche-volcanes.html
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http://www.laprovincia.es/tags/iv-edicion-de-la-noche-de-los-volcanes.html 

 

 
http://www.encastillalamancha.es/noticia/61327/wwwencastillalamanchaes 

 

http://www.laprovincia.es/tags/iv-edicion-de-la-noche-de-los-volcanes.html
http://www.encastillalamancha.es/noticia/61327/wwwencastillalamanchaes
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http://www.larevistadecanarias.com/fuencaliente-acoge-la-4a-edicion-de-la-noche-de-los-
volcanes/ 

 
 

Offline magazines 
 
Additionally, the event was announced in various local printed magazines throughout the 
summer as from June. Some examples: 
 
o One-page advertisement displayed in three languages (ES, EN, D) in La Palma para ti 

(gratis) magazine, summer edition (N15) printed and distributed in 30.000 copies 
between 15 of May and 15 of November 2015; 

o A short (half-page) information published in Spanish & German in Disfruta! (N15, 
3/2015). This issue of the free quarterly magazine was made available in 20.000 copies 
throughout the summer months (From July until the end of September); 

o Short notices presented in Spanish & German in D’Ocasión, La Palma (N16-17: 4 and 
18 of September 2015). This complimentary paper distributed in 15.000 copies and 
spread at all the busiest spots of the island; 

o One page project introduction in four languages (ES, EN, FR, D) in Fuerteventura Hoy 
Magazine (N109 - June 2015) and half a page section presenting the local programme 
(in Spanish and in German) in N112 – September 2015; 

o Half-page expose introducing the agenda of the Ingenio event in Brujula, Gran Canaria 
(September 2015); 

o A short advertisement in Binter NT 151 – September 2015 made available on board on 
all regional Binter Canarias flights for a month. 

 
 

http://www.larevistadecanarias.com/fuencaliente-acoge-la-4a-edicion-de-la-noche-de-los-volcanes/
http://www.larevistadecanarias.com/fuencaliente-acoge-la-4a-edicion-de-la-noche-de-los-volcanes/
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Disfruta! La revista de La Palma N15, 3-2015 (page 11). 
 

 
 

Fuerteventura Hoy N112/September 2015 (page 24). 
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La Palma para ti N15 (page 39). 
 
 
 
Ads in Binter Canarias NT 151, Sept. 2015. 
(Page 67) and notices in D’Ocasión La Palma 
(N16 & 17), Sept. 2015. 

 
 
Distribution of posters, leaflets and the detailed agendas 
 
Adjusting to local advertising traditions, and in an attempt to reach the “people of the 
streets” – including the older generation and those not connected to Internet2 – high 

                                                 
2 Especially at the rural venues such as El Hierro, La Gomera, Piedrabuena, Argamasilla,  Fuencaliente many people have no 
connection to Internet at home. 
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emphasis was put on the distribution of posters and leaflets (as this is a very typical way of 
promoting fiestas and events in rural locations). The following efforts were made in this 
regard: 
 
As a first step, individual (for each venue) posters (primary in digital versions, later in higher 
resolution formats suitable for printing) were created highlighting the date, location, the 
main programme elements  and the name of the event (besides Spanish, in German, in 
English and in French). These files, starting from the middle of June, were sent to all local 
event hosts, co-organising bodies (e.g. Cabildos, the governing bodies of the islands) and to 
the participating research institutions and associations (AVCAN – Volcanology Association 
of the Canary Islands etc.)  
 
As a next step, starting from the last week of August, posters in paper version and leaflets 
(with project and programme introduction in English, German and French) were distributed 
using the channels referred to above for their further local distribution at public places such 
as libraries, cultural centres, schools, billboards of municipalities and markets, bars, 
restaurants, shops, gas stations etc. Additionally, during the last week of August all mayors 
of the 88 municipalities of the Canary Islands were addressed a personal invitation letter  
(inviting the inhabitants of the municipalities to the night and calling the town halls for 
cooperation e.g. by providing bus service etc.) and an A3 size event poster. Schools (primary 
and secondary) were contacted during the first week of September, and digital posters 
together with the call texts for drawing and writing competitions were emailed to 1.200 
education centres.  
 
In the Canary islands, a week/10 days prior to the night, flyers were displayed in touristic 
areas situated in the vicinity of the venues in Tenerife, La Palma, Lanzarote and 
Fuerteventura (such as Los Cancajos, Puerto Naos, Hotel Marquesa, Metropol and Botanico, 
hotels in Playa Blanca and Morro Jable). Finally, the detailed programmes (with schedule) 
were displayed in museums, libraries as well as bars, restaurants, and hand to hand to the 
people at all venues. In total 950 posters, 16.000 flyers and 15.500 agendas were printed 
and distributed as follows: 
 
o Tenerife:   5.000 flyers , 5.000 agendas and 300 posters; 
o La Palma: 2.500 flyers, 2.500 agendas and 100 posters; 
o La Gomera: 1.000 flyers , 1.000 agendas and 50 posters; 
o El Hierro: 1.000 flyers, 1.000 agendas and 50 posters; 
o Gran Canaria: 3.000 flyers , 3.000 agendas and 200 posters; 
o Lanzarote: 1.500 flyers,  1.500 agendas and 100 posters; 
o Fuerteventura: 1000 flyers - 1000 agendas and 100 posters; 
o Ciudad Real (3 locations): 1.000 flyers, 500 agendas and 50 posters; 
 
According to survey results (of WP3), in 2015, this promotional mean proved to be the most 
successful for reaching the audience by almost every third of the responders (31, 04%) 
receiving information about the event for the first time via such sources.3 
 
Furthermore, 2-3 weeks prior to the event, 12-4 meters width banners were displayed 
above roads leading to/in the centre of the venue towns, as a welcome message for locals 

                                                 
3 Data related to the Canary Islands.  
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and tourists. These guaranteed that hundreds and thousands of persons walking or driving 
by got aware of the upcoming celebration. 
 
Samples of promotional materials are available in the Annex. 
 

 
 

Promotional material in display (La Palma) 
 

 
 

Road banner displayed in Fuencaliente, La Palma. 
 
Radio 
 
Weekly announcements of the project and the upcoming event took place as from June 
until the end of September on the radio programme Planeta Vivo Radio on the Spanish 
National Public Radio (broadcasted on Sundays at 12:10, on Radio 5 for the Canary Islands, 
plus on Mondays at GMT 03:00 for abroad 40.000 listeners). In addition, a special follow-up 
edition of 50 minutes (N°354 – 27 of September) was dedicated to the event and recorded 
at Puerto de la Cruz venue during the event. This educational programme, besides the 
Canary Islands and mainland Spain, is followed-up by Spanish-speaking communities from 
the whole world, including the U.S and South America. All archive records can be 
downloaded in an MP3 format at: http://www.planetavivoradio.es/programas.htm. 
 
In addition to this, during the last two weeks of September, series of ads (often daily) were 
broadcasted and LIVE radio interviews of organisers and participating scientists displayed 
through different regional and local public radio channels. Some examples:  

http://www.planetavivoradio.es/programas.htm
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o Radio Garoé, El Hierro during September; 
o Radio Onda Alemana, Gran Canaria once a day during September; 
o Radio Hola FM, Fuerteventura 16  during September (in Spanish, English, French and 

German); 
o Dunas FM, Fuerteventura 6/8 times a day during September;  
o Radio Mulagua, La Gomera once a day  during September; 
o Radio Ecca, Tenerife during September; 
o Gente Radio Norte, Tenerife  during September; 
o Radio San Borondón Norte, Tenerife XX times during September; 
o Radio Nacional de España, Canary Islands several times a day during September;  
o Interview with Sergio Montes Navarro, LPRC , 13/08/2015 on Cadena SER; 
o Interview with Sergio Montes Navarro, LPRC , 15/09/2015 on Radio Murion, La Palma; 
o Interview with David Calvo, 24/09/2015 on Cadena Ser Lanzarote; 
o Interview with David Calvo, 23/09/2015 on RTVC; 
o Interview with David Calvo, 21/09/2015 on Radio Onda Puerto de la Cruz; 
o Interview with David Calvo, 17/09/2015 on Radio Ecca Puerto de la Cruz; 
 
In total around 90 notices and 5 interviews were broadcasted during September 2015.  
 
Press Conferences and connected press releases 
 
As a round off all the above listed dissemination efforts, a “joint” press conference was 
organised 12 of August 2015 in La Palma. This served as an initial opening to the project 
and the upcoming night, during which, the importance of Researcher’s Night was 
emphasised and the event date as well as the 12 distinctive event locations of 2015 were 
presented. This was followed by a series of press conferences locally organised: in La 
Palma, Tenerife, La Gomera and in Ciudad Real. These were led by local hosts (town mayors 
supported by a representative of the governmental representatives), and were facilitated by 
at least one scientist. Altogether, 4 press conferences were held as follows: 
 
o 23/09/2015 Cabildo de La Palma; 
o 21/09/2015 Cabildo de Tenerife; 
o 22/09/2015 Ayuntamiento de Hermigua, La Gomera; 
o 23/09/2015 Diputación de Ciudad Real. 
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The opening ‘joint’ press conference for the project was held in La Palma on the 12rd of 
August 2015. 

 

 
 

Press conference in Ciudad Real (23rd of September 2015). 
 

 
 

Press Conference at Hermigua (22nd of September 2015). 
 
As a direct result of these press conferences, a series of press releases were published in 
numerous local, regional (all Canary Islands or Ciudad Real province) daily newspapers 
(online and offline as well) regularly followed by thousands of local people. 
 
Among others: 
 
o www.eldia.es; 
o http://www.canaltenerifetv.com; 
o http://www.lavozdelapalma.com; 

http://www.eldia.es/
http://www.canaltenerifetv.com/
http://www.lavozdelapalma.com/
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o http://www.eldiario.es; 
o http://elapuron.com; 
o http://www.noticanarias.com; 
 
In total app. 20 major printed articles were published.  

 
 

http://elapuron.com (23/09/2015) 
 

http://www.eldiario.es/
http://elapuron.com/
http://www.noticanarias.com/
http://elapuron.com/
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http://www.latribunadeciudadreal.es (24/09/2015) 
 
 
These press meetings were also recorded and broadcasted by local TV channels such as:  
 
o RTVE EN CANARIAS ,12/08/2015, http://www.rtve.es;  
o EN TELEVISIÓN CANARIA ,12/08/2015, http://www.rtvc.es;  
 
During the dissemination campaign, special extra efforts were made to inform and attract 
the younger generation (primary and secondary school students ages of 8-18, as well as 
families with kids of the same age). Furthermore, the pre-event questionnaire designed for 
teenagers (age group 13-18) and the calls for Drawing and Writing Competitions (further 
details on this activity can be found in D2) were also used as a tool of awareness-raising 
towards children and teenagers.  
 
The detailed evaluation of awareness-raising methods, including further website and 
Facebook statistics, is available in D3. 
 
 

http://www.latribunadeciudadreal.es/
http://www.rtve.es/
http://www.rtvc.es/

